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For Immediate Release 

Fall 2014 Yum! IGNITES Louisville Challenge Winner Announced with 
Surprises at Ignite Louisville Graduation  

Louisville, Kentucky (Nov. 20, 2014) – The 12th class of the Leadership Louisville Center’s Ignite Louisville program 
graduated with a bang on November 19 as a panel of esteemed judges representing the best in Louisville leadership 
heard presentations from the six Ignite Louisville teams to select the winner for the Fall 2014 Yum! IGNITES 
Louisville Challenge. The team working with Kids Cancer Alliance, a nonprofit offering camp and recreational 
activities for children with cancer, was selected as winner of the challenge and will receive the $1,500 prize for the 
nonprofit agency. YUM! Brands Foundation surprised the winning team and all other teams by contributing additional 
funds to the agencies totaling $6,500.  

Presented by Norton Healthcare, Ignite Louisville is a seven-month program that grows young professionals by 
developing the key components of leadership. The Yum! IGNITES Louisville Challenge is an opportunity for teams 
from the Leadership Louisville Center’s Ignite Louisville program to undertake a project for a local nonprofit, gaining 
experience in community leadership, board involvement and teamwork.  Since its inception in 2004, Ignite Louisville 
participants have worked with 75 area nonprofits to plan, execute and sustain new strategies for success. Participating 
nonprofits benefit from the expertise and energy of the teams, which each invest hundreds of hours with their nonprofit 
agency as they compete for donations made possible by the Yum! Brands Foundation. The graduating class invested over 
3,000 hours in their partner organizations, averaging about 500 hours per team. The average value of each team’s work 
is about $35,000. 

The graduation concluded with a reception sponsored by Northwestern Mutual and Stites & Harbison PLLC 
celebrating the outcomes of the class. 

VIEW WEBPAGE WITH PHOTOS AND RESULTS  

Yum! IGNITES Louisville Challenge winner: 

Winning team & agency:  Kids Cancer Alliance  – working with Team Synergy 
Jessica Clark, Humana Inc.; Gregory Dixon, Montessori School of Louisville; Christopher Johnson, Frost Brown 
Todd LLC; Kimberly Kraeszig, Louisville Metro Police Department; Aaron Matthews, Fifth Third Bank; Tandee 
Ogburn, Volunteers of America of Kentucky; Myra Rock, University of Phoenix; and Jason Wade, Papa John's 
International, Inc. 

Team Synergy focused on two initiatives for Kids Cancer Alliance (KCA). The team realized that helping KCA, and other 
children’s cancer organizations, work together would create awareness about childhood cancer, create powerful synergies 
and enable organizations to leverage their own unique competencies.  The team facilitated a multi-organizational joint 
festival for those they collectively serve. The Festival was a tremendous day where hundreds of people attended with 
dozens of volunteers from various organizations supporting it.  The second objective was increasing exposure and 
awareness of KCA’s brand. Team Synergy developed and executed an awareness campaign reaching over a quarter 
million people in the community.  Examples are:  announcers promoted KCA at several sporting events including the Bats 
and Churchill Downs.  Several team members set up press interviews, including Great Day Live, WAVE 3 Sunday Sunrise, 
and WGTK 970 AM.  The team also arranged for numerous schools to hold cancer awareness and fundraising activities for 
KCA.  
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Additional nonprofits for the Yum! IGNITES Louisville Challenge and Ignite Louisville teams are:   
 
Second place team & agency:  St. George’s Community Center (now called St. George’s Scholar Institute)  – 
working with Team 4Impact 
John (Rolf) Eisinger, Louisville Metro Government; Kirsty Gaukel, Actors Theatre of Louisville; Jessica Holman, 
Transit Authority of River City (TARC); Terrance Hyland, Hyland, Block & Hyland, Inc.; Jennifer Lampton, Office of 
Vocational Rehabilitation; Anne McKune, ACLU of KY; and Brandi West, CafePress Inc. 
 
Faced with staff, funding and branding issues, Team 4Impact led efforts to create a renewed brand for St. George’s, 
which is now called St. George’s Scholar Institute to better capture its focus on embracing, educating and empowering 
youth and families in its West Louisville location. The team developed the new name, logo, color palette, tagline, 
brochure, corporate identity package (letterhead, business cards, email signatures), newsletter, social media strategy, PR 
strategy, video, website and more. The team also provided capacity-building opportunities for the organization through a 
comprehensive three-year fundraising and grant program and a board development plan. Other areas of success include 
an increase in public relations/media appearances, and several revitalization efforts including the “Bike Sense” program 
and submission to the “Signs of Support” grant for new signage. 
 
Third place team & agency:  Louisville Sports Commission – working with Team Charismatic 
Alford Beck, Humana Inc.; Ryan Burt, Passport Health Plan; Mike Cook, DMLO CPAs; Eric Elwell, Eaton Corporation; 
Emily Lamb, Wyatt, Tarrant & Combs, LLP; Chris Teeley, Brown-Forman Corporation; April Van Epps, Seven Counties 
Services; and Stephanie Wesley. 

Team Charismatic was charged with increasing registration for the Louisville Sports Commission’s (LSC) Urban Bourbon 
Half Marathon in order to grow revenue for the LSC, encourage healthy lifestyles, and promote tourism in the City of 
Louisville.  As a result of marketing efforts, including a very successful new social media campaign, almost 3,300 runners 
registered for the October 2014 race, a 44% increase over 2013.  This was the highest number of registrants in the race’s 
four-year history and far exceeded our target goal of 2,750 registrants. As the project unfolded, the team also worked 
with the LSC to develop a business plan and marketing plan, as well as a new Urban Bourbon Half Marathon 
subcommittee of the LSC, to ensure that the LSC has the tools and resources to manage and grow the race into a premier 
fall sporting event attracting runners and spectators from around the country to Louisville. 
 
Down Syndrome of Louisville – working with Team Prime7 
Annessa Baker, Our Lady of Peace Hospital, KentuckyOne Health; Chris Brown, Norton Healthcare; Nicole Carl, 
Mercer; Lauren Jolly, Mountjoy Chilton Medley LLP; Dunmomi Owolabi, Brown-Forman Corporation; Taylor Trusty, 
Blackstone Media; and Christy Weikert, Louisville Water Company. 

Prime7 provided Down Syndrome of Louisville with new marketing materials and a website that reflects the vibrancy and 
quality of the organization.  The team created a new fundraising and outreach initiative that garnered support from 25 
new school and business partners and raised approximately $7,000 for DSL.  The team also provided a business plan that 
will improve operations, outreach, branding and marketing, and fundraising for the southern Indiana campus.  In order to 
complete the business plan and offer sustainability to their efforts, they also created an advisory committee for southern 
Indiana and a team member has joined the Board. 
 
Friends of the Louisville Free Public Library – working with Team Jumpstart 
Bryan Alvey, Kentucky Farm Bureau Federation; Shari Baxter, Ph.D., Beam, Inc.; Todd Benson, Kentucky 
Employers' Mutual Insurance; Matt Cecil, Chase; Bobbi Harned, RN, Flaget Cancer Center; Antoinette Konz, WDRB; 
Charna Lockett, Seven Counties Services; and Robert Pieroni, Pieroni Creative. 
 
Team Jumpstart led efforts to deliver over 1,000 new Friends of the Library (FOTL) memberships, launch a new website, 
and establish an active FOTL group at Portland, organize 10 events to promote advocacy and civic awareness in the 
community, increase social awareness through Facebook, Twitter, and build an email database.  Beyond these 
measurable goals the team facilitated better communication inside their email management software by segmenting their 
database to communicate to targeted audiences.  A tool kit was created full of best practices outlining how to run a FOTL 
chapter successfully including simple advocacy tools, event planning templates, book sales and quarterly newsletters. A 
sustainability plan was developed to help them continue growing into the future.   
 

(continued) 
 



(page 3 of 3) 
 

New Legacy Reentry Corporation – working with Team Catalyst 
Inga Arvin, Humana Inc.; April Andrews Combs, White Clay Consulting; Scott Gilmore, CBRE Louisville; Brian 
Jurich, Norton Healthcare; Sara Massey, Louisville Metro Government; Ing Mulkarat, Yum! Brands, Inc.; Ruth 
Trautwein, Stegner Investment Associates, Inc.; and Nick Wright, Libs Paving Company, Inc. 

Created by Paul and Gisela Nelson out of their belief in the mission, New Legacy is a community organization committed 
to breaking the cycle of recidivism for ex-offenders. However, their belief and personal monies alone cannot sustain the 
organization. Team Catalyst worked from the ground up to give New Legacy a basic foundation on which to run a 
sustainable nonprofit organization and provide this much-needed service in our community. The team’s main 
accomplishments include: creating a strategic plan, operational budget, marketing strategy, fundraising plan, training plan 
and curriculum; establishing partnerships with Kentuckiana Associated Builders & Contractors (NCCER certification), 
Louisville Metro Housing Authority (housing vouchers and job placement opportunity), and Spalding University (practicum 
site for doctorate students in Psychology); planning and hosting an open house; developing Board of Directors and 
adding seven additional members; and updating website. 
 

About Ignite Louisville: 
Presented by Norton Healthcare, Ignite Louisville is a seven-month program that grows rising community leaders by 
developing the key components of leadership. In addition to the core curriculum, the class participates in the Yum! 
IGNITES Louisville Challenge and takes on a project proposed by a local nonprofit to gain hands-on experience 
performing on a team and serving the community.  The 2014 class learned cutting-edge leadership concepts from 
program partners including Norton Healthcare, Yum! Brands, Inc., Brown-Forman Corporation, Northwestern 
Mutual, the U.S. Army and GE.  Ignite Louisville was founded by the Leadership Louisville Center in 2003 in 
partnership with the Young Professionals Association of Louisville (YPAL) and the Louisville Urban League Young 
Professionals (LULYP). 

About the Yum! IGNITES Louisville Challenge 
The Yum! IGNITES Louisville Challenge is the service learning component of the Leadership Louisville Center’s Ignite 
Louisville program. Each year, several nonprofits are selected from a pool of over 50 nonprofit agencies to work with an 
Ignite Louisville team. At the end of the program, a winning team (or teams) receives funds for their partner organization. 

Since its inception in 2004, Ignite Louisville participants have worked with 75 area nonprofits to plan, execute and sustain 
new strategies for success.  The 2014 Ignite Louisville teams invested and average of over 500 in each of their partner 
organizations.  In a recent survey, partner organizations stated that Ignite Louisville teams remarkably improved the 
productivity of operations, increased the organization’s outreach in the community and improved the strategic focus of 
the organization. The average value of each team’s work is over $35,000 in the most recent class and many Ignite 
Louisville graduates have joined the boards of directors of their adopted nonprofit, helping to accelerate a generational 
change in leadership. In 2013, Ignite Louisville’s challenge received a national award for “Excellence in Innovation” from 
the Association of Leadership Programs. In 2009, it was awarded the Center for Nonprofit Excellence’s Pyramid Award for 
the Art of Collaboration.  

About the Leadership Louisville Center: 
Created in 1979, the Leadership Louisville Center is the region’s most valuable resource for leadership development and 
civic engagement.  Its mission is to grow and connect a diverse network of leaders who serve as catalysts for a world-
class community through dynamic programming and strong community connections.  Over 6,000 community leaders have 
graduated from the Center’s programs that include Leadership Louisville, Focus Louisville, Ignite Louisville and Bingham 
Fellows.  In 2011, the Leadership Louisville Center was recognized as one of the top seven community leadership 
programs in the U.S. in a benchmark study by the Center for Creative Leadership, the “gold standard” global provider of 
executive leadership education and research.   
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